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Dengue fever warning fails
to frighten off delegates
espite Dengue Fever
‘epidemic’ warnings in
Puerto Rico on major news
networks only 10 days
before the conference, ICCA
delegates arrived in higher
than expected numbers for
the 51st annual assembly in
Puerto Rico.
The target of 700 delegates
was beaten yesterday morning
when 715 registered for the
conference from 64 countries
with 185 first-time delegates.
Only
two
delegates
cancelled because of Dengue
Fever warnings, according to
CEO Martin Sirk, a pleasing
result against the backdrop of
the last-minute news of the
outbreak in which six people
died and more than 300
people were infected.
ICCA Head Office recognised
that
the
organisation’s
response not only had to be
responsible and transparent
with neutral advice provided
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to delegates,

Martin Sirk

but it “needed to be an
example of best practice”, said
Sirk.
He added: “Since all
members could face a situation
like this with their meetings
or in their venues, we had
to demonstrate best practice
in terms of risk analysis and
crisis management. Mathijs
Vleeming, our marketing and
PR manager, has logged in
detail how we handled it so that
a case study can be produced
to advise how to deal with
the communications process
and what practical steps must

be taken to provide expert
and neutral commentary that
bypasses the headlines. The
emotive meaning of the word
‘epidemic’ is a problem in
itself, so we used the word
‘outbreak’ to describe the
context of the situation in a
more measured way.”
ICCA HQ and Puerto
Rico
Convention
Bureau
communicated
with
all
delegates in the run-up to the
conference to ensure they were
kept informed with scientific
and medical advice and the
bureau also created a specific
web site to provide additional
information to delegates as
well as distributing mosquito
repellent in delegate packs.
Sirk concluded: “I think
the response from delegates
demonstrates
that
the
handling of the news was
well-managed but also that
our members really wanted to
be here.”

The winners of the I&MI
Golf Charity Classic were
Alexandre Gausson, Liberty
Congress; Michael Pretorius,
The Conference Company
and Luis Manuel Velarde,
IHG Costa Rica. But the real
winner is the Puerto Rico
Music Conservatory who will
beneﬁt from US8,000 dollars
raised! I&MI’s Bill LaViolette is
pictured.

Beach boy Steve
shows the way
etting
prepared
for
tonight’s CAT Night beach
party is superfit CAT Publisher
Steve Lewis, whose new diet
is clearly paying dividends in
his social life!
Steve
and
colleagues
have as usual devised some
demanding games that will
stretch the 11 ICCA Chapter
teams taking part as the
Asia-Pacific Team seeks to
defend its title.
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Be like the Asians and fight for pennies!
ailure to monitor pricing
could be the difference
between profit and loss,
delegates have been warned.
Business consultant Andreas
Hinterhuber said giving your
sales teams licence to offer
client discounts on a whim
was potentially disastrous
and could result in millions of
dollars in lost revenue.
Hinterhuber said there
were six myths about pricing
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it was best to ignore: costs
are a good basis for pricing;
small changes in price are
not important; the customer
is price sensitive; what we sell
is a commodity; you will lose
business if you don’t compete
on price; and managing prices
means changing prices. In
most cases, he said, the
reverse was more likely to be
true.
“Giving away a two per

cent discount repeatedly over
the course of the year is the
difference between a great
year and a bad year,” he said.
“It’s the difference between a
profit and a loss.”
He added: “You will notice
how Asian suppliers always
insist on payment to the last
penny. It always pays to fight
for the pennies. This is what
we can learn from our Asian
counterparts.”
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ICCA changes the rules
on where it meets
rom today, ICCA will pick
its congress venues in
a quite different way. In an
obvious reaction to member
mutterings about “far away
places with strange sounding
names”, the board of directors
will be conducting a major
review of how the destinations
for its annual assemblies are
selected in future.
Changes largely suggested
by the membership itself will
be made to the next edition of
the Bid Manual. Finer details
have yet to be announced, but
it is known that a seven year
rotation pattern covering all
five regions of the world will
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be introduced, and that some
regions will not be used twice
in succession. Meanwhile,
bids from Kuching and Prague
have been shortlisted for
2016 and the winner will be
announced at the IMEX trade
show in 2013.
Other ICCA activities -announced jointly to all five
sectors of ICCA membership
yesterday morning -- included
the not unexpected news of a
rise in the membership fee of
2.1 per cent in 2013 in line
with inflation in ICCA’s HQ
country, the Netherlands
Despite the impending
increase, ICCA is hoping

to begin 2013 with 959
members, up from 917 in
2012 and heading towards
that elusive 1,000-member
mark.
Of those, the meetings
management sector claimed
16 new members since IMEX
in May and 29 since the last
ICCA congress, noticeably
including Mexico and other
parts of Latin America.
“There are now 260
company members in the
meetings management sector,
over half from the EU,”
announced sector co-chair
Francesca Manzani of AIM
Group International.

Rissmann still finding his way
I

am looking for the room I
have just been told I am
presenting
in
tomorrow,”
explained Hans Rissmann, of
the Edinburgh International
Conference Centre, caught

trying to find his way round the
Puerto Rico Conference Centre.
I was only told ten minutes
ago that I am presenting on
key account management
--Scottish
style.”
Hans

has been coming to these
assemblies since 1993 and
says it’s a great platform for
networking - “and that means
with the younger people not
just the old dinosaurs.”

Meet in
Vienna,
destination
marketing
members told
M

embers
of
ICCA’s
destination
marketing
sector are being encouraged
to attend the next European
marketing workshop which will
be held in Vienna next year.
Speaking at yesterday’s
(Sunday)
sector
meeting,
Ulrike von Arnold from Vienna
Convention Bureau said that
the workshop, which takes
place from June 27-30, 2013
at Messe Wien, is a great way
to meet other members and
clients.
She said: “This meeting
has to be one of the most
important workshops that
ICCA is conducting, and is well
worth attending.”
During the sector meeting
delegates also heard that
among the 81 new members
joining the Association this year
were new destination members
including representatives from
Costa Brava Centre Convention
Bureau, Meet in Reykjavik,
NYC & Company, Azores
Tourism
Board,
Panama
Tourism Authority and the
Israel Tourism Authority.

Topical tip
Sorry, I’ll
say that
again

T

he meetings management sector meeting
got off to a shaky start yesterday morning.
Co-chairs Miranda Ioannou of SCS Limited and
Francesca Manzani of AIM Group International
were wired up for sound and ready to roll.
However a seizure of the sound system left both
presenters straining to be heard. Hand-held mics
were substituted to no avail. Then back came
the sound on one microphone at least. “The
entertainment of av,” quipped Miranda.

General advice
on how to get the
most out of ICCA in
Puerto Rico offered
by the Meetings
Management sector:

“Above all be
yourself and keep
in mind WHY
you are here”.
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Salvador, Bahia

visitbrasil.com
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th in the
ICCA
ranking
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Brazil is among the top destinations that hold
international events, according to ICCA rankings.
This is a reflection of a modern country, with highly
equipped convention centres, associated with a
huge network of hotels. Cultural diversity, rich
gastronomy and natural tourist attractions of the
Brazilian cities offer visitors a unique experience. It is
always a great business to bring your event to Brazil.

Social media used by 80 per
cent of centres for marketing
S

ocial media is fast
becoming a marketing
tool for convention centres,
according to the ICCA 2012
Venue Trend Survey.
A total of 80 per cent of the
154 venues surveyed said they
now use social media as part
of their marketing plan, with
only 20 per cent not using it.
Similarly, 85 per cent of
survey respondents think social
media is either ‘somewhat
important’ or ‘very important’
to their marketing strategy. Of
those not using social media,
41 per cent said it is simply
because they haven’t yet
considered it.
Talking to a packed room
during the ICCA Congress
yesterday
(Sunday),
Alec
Gilbert
from
Adelaide
Convention Centre said: “We

know that quite a lot of us use
social media now, but what we
now need to look at is how we
use it and how effective it can
be for us.”
Wi-Fi was another hot topic
of the benchmarking survey
– 43.5 per cent of venues
offer free Wi-Fi, but rather
surprisingly, 30.7 per cent do
not. A total of 62 per cent plan
to introduce or extend free
Wi-Fi, however.
Since the last survey in
2010, 17 per cent have
decreased head count but 37
per cent have increased and
45 per cent have remained
the same. Interestingly, new
positions
include
social
media and digital media
communications
managers,
reflecting the importance of
social media in the sector.

When it comes to reducing
economic
impact
within
convention centres, two of the
biggest initiatives were giving
left over food to disadvantaged
communities (97 per cent)
and looking heavily at waste
management (98 per cent).
The full results of the survey
will be available on the ICCA
web site.

Aberdeen
centre seeks
naming partner
T

he Aberdeen Exhibition and
Conference Centre (AECC)
is looking for a naming rights
partner for a deal it hopes will
begin in early 2013.
In conjunction with BDS
Sponsorship Ltd, the AECC
is looking to form long-term
partnership for a title sponsor
of the Conference Centre and
the Arena.
The AECC, which hosts
more than 400 events each
year,
including
Offshore
Europe, All-Energy, Oil & Gas
UK Share Fair, World Heavy Oil
Congress and Unconventional
Gas Conference, gets a good
share of its business due to its
central location amid the UK’s
oil and gas industry.
Brian Horsburgh, the AECC’s
managing director, said: “This
is a unique opportunity for
companies to form strong links
with the AECC as long-term
business partners.”

“Let’s get serious about
having fun,” says Nardone
CCA president Arnaldo Nardone used
his congress welcome speech last
night to support destinations viewed by
some as “less serious” and to criticise
“old-fashioned views about our work.”
He told delegates that the choice of
Puerto Rico as a conference destination
was important to encourage the
development of a modern, competitive,
international meetings industry across
the Caribbean and into Central America.
He said Puerto Rico was one of only a
handful of destinations in this region
of the world to take international
congresses seriously. There had been
‘significant capital investment’ in the
meetings industry and its importance
was understood by local politicians and
industry.
“ICCA bringing our global community
here to Puerto Rico is a symbolic act
of faith in the future of the meetings
industry across this whole region, and I
am certain that all kinds of positive new
initiatives will be born as a result.”
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But the main thrust
of his speech was to
‘deny one of the big
lies in our industry’
and to stand up against
a totally ‘false media
message’ that some destinations were
less serious than others.
“Sometimes I feel that the objections
to certain destinations come from
individuals who not only misunderstand
meetings, but who actually have a totally
old-fashioned viewpoint about work
itself! Somehow, they think that work is
not really work unless the workers are
looking and feeling miserable! They
think that meeting rooms should be
filled with rows of serious, note-taking
delegates!
“They fail to understand how
knowledge today is communicated in
an interactive manner, how business is
done during coffee breaks and at evening
functions, how important it is to LIKE the
people we interact with, and to ENJOY

the whole congress experience. And of
course, the destination is part of that
critical equation! Just because we smile,
it doesn’t mean we aren’t serious. Just
because we enjoy our congress activities,
it doesn’t mean they are frivolous. Just
because we meet in beautiful locations,
like here in Puerto Rico, it doesn’t mean
that the business isn’t important.
“I don’t know of any other industry
where people enjoy their jobs more than
we do, but let us not be defensive about
this. We should celebrate the fact that
great meetings don’t just transfer and
create knowledge, and help delegates
conduct business – they also build trust
and friendship, they open new cultural
doors, and they put a smile on all our
faces.”
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What do you think?
For most delegates this is their first visit to San Juan and for some their first ever ICCA
Assembly. ICCA Daily asked around for first impressions of the venue, the island and
the conference

“The idea of coming to Puerto Rico was great. I have had the opportunity
to visit the Old Town for the past two nights. It was a wonderful
experience and I was able to learn about the gastronomy of Puerto Rico.
I am very impressed with the convention centre - the facilities are great
and it is very convenient to have the Sheraton Hotel so close.”
Mariano Castex, MCI Latin America

I think the decision to visit all five regions within seven years is very
sensible. I think ICCA has an obligation to go to different regions. I had
a long journey from Scotland, but it was no trouble. First impressions
of the centre are great, and the new SpotMe app is fantastic – a big
improvement on last year.
Lesley Williams, Marketing Edinburgh

I think it is a great to support the venue and the destination of Puerto
Rico. I think the convention centre is very impressive and it is great
to be here. I really like the US style of living, too. It is my first time
attending as a delegate so I am very much looking forward to it.
Christopher Szymula, The Traffic Company, Leipzig

I am very comfortable with the Puerto Rico Convention Center and the
hotel – it’s all very nice. I am a first-time attendee – it’s my first time in
Puerto Rico, at the ICCA Congress and the industry. It’s all new to me so
I am learning as much as I can about it. We are hosting ICCA in Buenos
Aires in 2015, so I am learning a lot.
Delfina Canton, Uniline Exhibitions, Argentina

I love Puerto Rico! It’s my first time here. It’s very friendly and the
weather is great, it’s been beautiful. I took one of the walking tours and
I was very impressed with the sites. The convention centre is a beautiful
building – it was a great decision to host ICCA here in Puerto Rico, and
it is a great opportunity to showcase the destination.
Neidra Billings, Greater Houston Convention and Visitors Bureau

I think the venue is wonderful and the weather is great, it’s just a shame
we have to be indoors! I love Puerto Rico - it is very cultural, very
authentic and exotic. My total trip was 26 hours which is challenging,
that’s really long haul, but I’ve seen Australians here, so if they can make
it, we all can!
Sin Chen, Meet Taiwan

We’re
listening,
says BOD
CCA wants to be known
as the listening association
and the board of directors
has accordingly invited all its
members to suggest topics
for future congress sessions.
Some are in place already: the
rise of patient power in medical
events, ethics in bidding for
international
congresses,
fresh perspectives from other
industries and fundamentals
of bidding. More suggestions
for congress sessions are
welcomed.

I

ICCA launches
regional offices
CCA has launched regional
offices in South Africa and
the Middle East.
Chris
Prieto,
from
Johannesburg’s
CMP
Network, will become the
South
African
regional
director, with Dubai-based
Gamal Sadek from the Al
Ketbi Consultancy, regional
director for the Middle East.
ICCA president Arnaldo
Nardone said: “This isn’t
simply a move to deliver
better services to our existing
members in these two
regions, but a recognition that
the international association
meetings market is continuing
to evolve, and it is in the
growth of regional meetings
that we anticipate some of
the most dramatic future
developments.
“This trend is already well
established in Asia and Latin
America, and it is certain that
Africa and the Middle East
are starting to move down
the same road, as we have
seen from recent moves to
create an African society for
association executives. It is
strategically important for
ICCA to build a long-term
presence in these markets.”

I
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ICCAinPICTURES

BRINGING YOU TO THE HEART
OF THE MEETINGS INDUSTRY

FOR OVER A DECADE

It can only be IMEX. The high-energy show where top-level
members of the meetings and incentive travel industry meet
to get great business done. Where you can network with
3,500 exhibitors and over 10,000 other senior decision
makers from around the world in an electric atmosphere.
At IMEX, we always remember that we are meetings
professionals ourselves, with a responsibility to understand
the needs of those in the same line of business.
That’s why every year we work to evolve the IMEX experience,
bringing together exhibitors, speakers and industry gurus
that you won’t ﬁnd anywhere else. We’re excited about
what the future will bring for the meetings world and we look
forward to being right at the heart of it with you.
Here’s to the next ten years.
CALL

+44 (0)1273 227311

E-MAIL INFO@IMEXEXHIBITIONS.COM

KEEP YOUR FINGER ON THE PULSE OF
THE INDUSTRY. COME TO IMEX 2013.
The essential worldwide exhibition for incentive travel, meetings and events.
IMEX-FRANKFURT.COM

UPDATE FROM ICCA HQ

CAT Night Fancy a bid? Join in on the ICCA Silent Auction!
at Aquasol! T
Co-sponsored by CAT
Publications and Aquasol
Get ready for an evening
of fun and games at
AQUASOL, a water park
located on one of Puerto
Rico’s
most
famous
beaches. The perfect setting
to appeal to your senses:
from the smell of the ocean,
to the sound of great music,
to the taste of culinary
delicacies, AQUASOL will
set the scene for this year’s
annual CAT Night.
Dress code: Be sure to
wear your casual gear for
Cat Night.

Education
Session / Skills
and Techniques
Workshop
The Introductory Workshops
provide a general introduction
to ICCA’s unique online
Association
Database
including the Hot Leads, Key
Contacts, Calendar and other
services which ICCA offers.
You will learn how to use
these research tools through
in-depth
demonstrations
and case studies. Repeated
Monday,
Tuesday
and
Wednesday, with computers
available for a hands-on
session.
Next to this traditional format
we encourage all delegates to
start contacting and booking
up meetings with one of the
three researchers present at
the Congress straight away or
to use the SpotMe app once
on-site. Running constantly
throughout the three main
education programme days
of the Congress, delegates
will have the opportunity to
book 30-minute, one-on-one
10 ICCA DAILY IN SAN JUAN

he annual ICCA Silent
Auction will once again
take place during the 2012
ICCA Congress. Prizes have
been donated from generous
companies all over the world,
and will be on display at
the Silent Auction stand
throughout the Congress. A
prize guide with a detailed
explanation of all prizes is also
available on the SpotMe App.
The ICCA Silent Auction
is run in support of the ICCA
Education Fund, previously
known as the Ernst Stock
Fund, which was established
in 1992 to create more
educational
opportunities
for young people within the

international meetings industry
and help raise professional
standards. The fund also
financially
supports
the
Forums for Young Professionals
at EIBTM and AIME.
Bids for each item are
anonymous and the highest

bid received by Tuesday 23
October 2012 at 15:45 local
time (San Juan, Puerto Rico)
will win the prize. Winners will
be notified via their SpotMe
App and will be able to collect
and pay for the prize(s) at the
Silent Auction desk.

Join in on our social media conversation and get a
chance to win an iPad 2!
Social media has become
part of the daily routine at
our ICCA congresses.
However,
to
spice
things
up this year
we’ve added
a competition
that gives you
a chance to
win an iPad 2!
All you have
to do is take a
photo and place it on the
ICCAWORLD Facebook page.
The photo with the most likes/
appointments
with
Willy,
Monica or Marco - look for the
green shirts!
This important element in
the Congress programme will
enable delegates to obtain
practical solutions for their
most
important
research
challenges and advice that is
specifically designed for their
individual needs.For more
information contact Marco
van Itterzon, ICCA Director
Research: marco@icca.nl

comments by Wednesday
24 October 2012 at 14:00
local time will win
an iPad 2 (which
will be handed
over
during
the
session:
W E 2 0 4 :
How to apply
social
media
to
destination
marketing? Lessons
from the CaseHunters.)
Connect with us and other
attendees on social media
through:

-

Are you on Twitter? Then
simply tweet a message
and use hashtag #icca12 to
connect with other members
- Want to see the latest photos
or add photos yourself? Then
visit our Facebook page at
facebook.com/iccaworld
Rather start a lively
discussion?
Visit
our
ICCAWORLD LinkedIn group
- Missed out on an interview?
Relive key moments through
our YouTube channel at
youtube.com/iccaworld

Interactive Member/Researcher
Communication
Members are invited to use
an online ‘Report an Update’
form to update and add
missing information. To give
an indication of how often this
communication channel is
used: in the first nine months
of this year the Brazilian
Tourist Board –EMBRATURsent us 85 updates this way,
the Malaysia Convention &
Exhibition Bureau kept us
up-to-date 60 times and
Destination Uppsala pressed
the Report an Update button
46 times!
The Association Database
Online currently contains
16,500 profiles of rotating and

regularly occurring meeting
and profiles of more than
167,000 individual events
since 1873.
A typical search for our
Buenos Aires-based member,
Argentina - National Institute
of Tourism Promotion, that
checks all meetings that could
come to Argentina but have
not been there for at least 10
years with all international
organisations
being
represented in Argentina,
including a link to the local
member addresses, produces
a result of some 1,000
business leads!

Post your press releases on
the ICCA website!
ow would you like to
have your press releases
posted on the ICCA website?
Let us help you promote your
products and services. Here is
how to do it:

H

Special Offers:
ICCA 50th Anniversary Part 1

1. Please login to the My ICCA
section on our website

2013 is a special year when ICCA celebrates its 50th
anniversary and we are offering up to 50 per cent discounts
on various marketing opportunities. Leverage your marketing
budgets and join ICCA’s special offers!

3. Click on ‘Post your press
release’

Create a custom-ﬁt
meeting or conference
in Niagara, Canada

big and bold or notably niche...
what if you didn’t have to choose?

2. Scroll down to ‘My Services’

4. This opens a form which

you have to fill in to post
your release
All press releases will be
published in the ICCA Member
Press Release section on our
website and could be included
in the ICCA Intelligence and/or
Members Update Newsletter,
if relevant. Please note that
you can also add a max 120
character text which we will
tweet through ICCA’s Twitter
account
@ICCAWORLD,
including a link to the full
release on the website.

Ŷ

Easy access points including four international
airports with shuttle service throughout Niagara

Ŷ

The energy of Niagara Falls, the character of
Niagara-on-the-Lake, the solitude of Twenty
Valley or the urban appeal of St. Catharines

Ŷ

Beautiful convention-style accommodations,
luxury inns and boutique hotels

Ŷ

The new 288,000 square foot Scotiabank
Convention Centre and unique off-site meeting
venues including wineries and Niagara Parks

Ŷ

Team building and leisure options that showcase
Niagara’s natural wonders, renowned wine
and culinary scene, world-class theatre and
casino excitement

a place of wonders...big and small
To learn more about hosting your next
event in Niagara, call 1-888-832-9343, or
visit niagaracanadameetings.com

ExCeL is now major
event power, thanks
to Olympic legacy
he legacy of the Olympic
Games has given ExCeL
London the power to host major
events at the venue, according
to director of conferences and
events, James Rees.
Speaking in a session on
‘Maximising the legacy from
major events from a venue
perspective’, Rees said that
the London convention centre
received huge recognition and
more than £9m in anticipated
advertising
revenue
from
publicity, after playing host
to seven Olympic sports and
six Paralympic sports this
summer.
“The long term strategy was
really big for us and has given
us great recognition – we now
have the power to host major
events,” said Rees.
The
Olympic
certainly
raised the profile of ExCeL and
earlier this month the venue
announced it had won the
35,000-delegate
European
Society of Cardiology (ESC)
Congress in 2015.
Rees added that ExCeL is
now seeing demand from
technology companies such
as Cisco and Nokia due to an
increased focus on ‘Tech City’ –
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the name given to the East End
area of London post-Olympics.
“Technology is going to be a
big thing for us going forward,”
said Rees.
In
terms
of
venue
improvement, ExCeL’s legacy
includes the fitting out of
internal spaces that weren’t
being used, IT infrastructure
was improved and every
window in the whole venue
was overlaid with bomb-proof
film.
Rees said there were some
challenges when it came
to the contracts and that
LOCOG (London Organising
Committee of the Olympic and
Paralympic Games) originally
planned to hire the venue and
hand it back at the end of the
Games.
“We renegotiated the contract
so that 90 of our staff were
co-opted and became Olympic
staff for the Games period and
we retained the premises and
licence responsibility.”
Rees added that ExCeL has
already been in contact with
organisers in Glasgow to share
advice in the lead up to the
Commonwealth Games 2014.

“Make it easy for me and I will
buy your services”, says PCO
T

he meeting support sector
members should sell their
services better if they want to
be successful within ICCA’s
‘internal market’, according
to one leading professional
conference organiser.
Juan Jose Garcia, of Vibo
Congresos, criticised service
providers at Sunday morning’s
sector meeting for their
approach that leaves him not
understanding their offer.
He said; “Maybe I am just
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a stupid PCO but I think you
should sell your services in
a better way. Many of us
don’t know what you all do
or what you have to offer.
You should perhaps try other
communication methods but
you should certainly sell your
offer better to your audience. In
advance of the ICCA congress,
for example, the sector should
contact members about sales
opportunities. Make it easy for
me to buy and I will buy!”
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CAPTIONCOMPETITION

Ovation MCI’s Pat Delaney looks a little worried! I wonder
why? Tell us what he is thinking about the approach of
International Meetings Review’s James Latham and the funniest
caption will win a bottle of Puerto Rico rum. Submit your entry
to the CAT Publications stand by noon today.
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