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PCOs tussle with clients over risk share
The vexed relationship between
conference organisers and associations
was thrashed out in a half-day mini
conference on Monday.
Should PCOs act like banks? Are
they taking on too much risk for the
sake of their clients?
The session followed the collapse last
year of the Congrex Group, which resulted
in a string of subsidiaries either being
bought by managers or ceasing to operate.
A series of questions fired at
delegates through SpotMe resulted
in some emphatic and sometimes
surprising results. A whopping 82 per

Nina Freysen-Pretorius
cent thought, and those in the room
agreed that associations had become
too reliant on a single event and were
pushing PCOs to carry more risk.
However more than three quarters – 76
per cent – disagreed with the notion
that the full-service PCO was dead.

Newly elected ICCA President,
Nina Freysen-Pretorius, a leading PCO
in South Africa, said: “Sharing some
form of risk is not a problem so long
as the goal posts don’t move, but if
clients change their minds, and start
changing their commitments over
shares of the profits, that’s a problem.”
Andre Vietor, managing director
of PCO Barcelo Congresos, said he
had been forced to re-evaluate his
relationship with risk when his previous
business went bankrupt.
He said clients had become more
demanding, asking for pre-financing,

bank guarantees, event insurance, and
risk sharing. But taking on too much
put PCOs in a vulnerable position.
“This is the people business and the
line between trust and mistrust is very
thin,” he said.
Roslyn McLeod, managing director
Arinex, explained the conundrum: “The
clients that are very smart, that know
their congress is going to be profitable
don’t ask for financial help. The clients
that say they’re not sure about their
business ask for help, and in 80 per
cent of those cases I would say the
business is risky.”

Things they say
“When I try singing at home,
my husband closes two doors
to get away from it.” UK &
Ireland Chapter chair Kerrin
MacPhie on discovering she can
hold a tune at ICCA’s Got Talent.
“Ben or Ben G is fine, there’s no
issue with that.” Maritz Travel’s
Ben Goedegebuure puts
delegates at ease before they
attempt to pronounce his name.

How to win (or lose) in the corporate sector
When Manchester United football legend
Sir Alec Ferguson turned up to check out
a Marriott Hotel to accommodate his
team, he was greeted by the 21 year-old
most junior member of the hotel events
team. Although the youngster was
well-dressed and well-groomed, Sir Alec
“couldn’t have been impressed with the
seniority of the welcoming party.”
The example was supplied by David
Hackett, managing director of Meetings
Guru in his presentation: “Practical
ways to win more corporate meeting
bookings”. He advised thorough
advance research of the inspection

David
Hackett
party, who was most senior and what
were the critical issues of the event. And
for a senior member of management
to at least greet the client during an
inspection visit.
Straight-talking Hackett didn’t only
criticise “crap inspection visits”. He
also slammed “crap billing procedures”,

poorly-produced proposals and slow
responses.
Among his list of guidelines were:
• Research an enquiry by telephone
and build a relationship before sending
a proposal
• Explain where you have delivered
savings in a proposal so procurement
departments will be impressed.
• Immediately after the event, get a
client to sign off the invoice before you
leave to avoid disputes
• Deliver the billing immediately
And concluded: “I love being sold to.
Close the deal!”

“An oldie is anyone who is older
than Google,” Eddie Obeng,
CEO Pentacle Ltd.
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The Scandinavian Vikings celebrate their second success – this time at Istanbul CAT Night. For more pictures go to pages 6-7.
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Never let the cream sour, implores emotional Arnaldo
Arnaldo Nardone’s last speech as ICCA
president was as emotive and personal
as the one that won him the job four
years ago.
He called for ICCA to remain true to
its philosophy as an elite but egalitarian
organisation. The association should not
aim for growth at the expense of quality
but should remain a superior entity,
membership of which should be the
‘cream of the industry’.
“When you elected me four years
ago,” he told an entranced audience,
“I promised that I would do my utmost
to deliver some key commitments. I
promised I would protect the principle
that all ICCA members are treated equally,
and feel they are treated equally, no matter

Arnaldo
Nardone
how big or small their company and no
matter how big their budget is. Over
the last four years I have witnessed this
principle becoming deeply embedded in
ICCA’s culture and practices, and I urge
my successor as president to embrace
this principle in turn.
“I promised you that the ICCA Board of
Directors would not be out-of-sight and
isolated, far removed from members and
their concerns, but would be approachable

Millions invested in new Copenhagen
congress venue
Denmark’s Comwell Conference Center
Copenhagen – formerly the Copenhagen
Congress Center - has officially
reopened following a DKK 22m upgrade
and renovation.
The venue has merged with the
meeting facilities in Hotel Bella Sky
Comwell to create the largest conference
centre in Denmark.
“We have invested more than 20

million kroner in a total upgrade of
our existing meeting and conference
product,” said Allan L. Agerholm, CEO
of Bella Center Group. “A combination
of ultra-modern facilities, Comwell
Conference Center’s unique location
and Comwell’s expertise and knowledge
of the market ensures that we are ready
to challenge the market and capture the
largest share.”

and far more visible around the world”.
Consequently board meetings had been
held in many emerging markets and
destinations. “I have sometimes felt that I
was almost living on an airplane!”
Now that ICCA was about to pass
the 1,000 member mark, he didn’t ever
want to see it become ‘a mass-market
organisation’.
“Nor do I believe that we
should ever adopt a mass-market
mentality. We have to remain an elite
association, offering personalised
services to the minority of skilled
companies and organisations that are
truly committed to the international
meetings market. We only want the
elite, the committed”.

Bunny branding
This year it started in Yorkshire in the
UK. And next year it will be in Utrecht,
in The Netherlands. That’s where
competitors in the Tour de France start
their gruelling pedalling. The city has
been chosen to stage the Grand Depart
(July 1-5). The cartoon bunny Miffy
– native of the city and celebrating her
own 60th birthday next year – will be
its official mascot.

In brief
Cruise liners, local bed-and-breakfast establishments and even a tented village
inside a sports stadium were highlighted as potential ideas for accommodation
when smaller destinations host large conferences, in the ‘what to do when your
destination is too small for your biggest events’ session yesterday.

Marriott sparks fresh Wi-Fi row
Already fined $600,000 for blocking
guests’ personal Wi-Fi devices and
forcing them to use the hotel’s network,
Marriott seems to be heading for another
calamity.
Respected news feeds report that
from January 15 next year Marriott
will be offering free Wi-Fi to frequent
customers, but not to those who book
through a travel advisor or event
organiser, apparently.

Marriott is stressing that the perk
will go to those who book directly
through its online channels and toll-free
reservations numbers. With such a
limitation, it is difficult to see how
agents and planners could offer this
important amenity to their clients.
Marriott says further details on how
the policy will work with travel agents
and planners will be revealed as the start
date draws nearer.

Question time for meeting students
Thinking of taking your Certified Meeting Professional (CMP) examination?
Well, you’d better brush up on your strategic planning, event design, and project
management. ICCA North America regional director Joanne Joham revealed that
those three core subjects make up 47 per cent of the questions in the exam – which
stretches to a daunting 165 questions in total.

Safety first at Aberdeen venue
Health and safety has been pushed to
the top of the agenda at the Aberdeen
Exhibition and Conference Centre (AECC).
Eight members of staff have recently
achieved globally recognised Institution
of Occupational Safety and Health
(IOSH) Managing Safely at Events and
Exhibitions qualifications, now held by
40 per cent of the team.

AECC MD Brian Horsburgh said:
“Staff development and training is critical
to a business like AECC, where it really is
our people who make the venue what it is.
Investing in training in this area provides
a safe and sustainable business in which
clients can run their events with the peace
of mind that every visitor will be entering
a safe environment.”

Bees, sex and glamour bid for ICCA
Best Marketing Award
The finalists in the ICCA Best Marketing
Award brushed aside any hangovers
from CAT Night to deliver sparkling
and creative presentations in a bid to
win votes.
A packed plenary session witnessed
pitches from Wonderful Copenhagen
Convention Bureau, Amsterdam Marketing,
and Monaco Convention Bureau.
Each was given ten minutes before the
audience cast their votes via SpotMe devices
on who should be named the winner at
tomorrow’s closing ceremony.
First on stage was Ulrika Mårtensson
who spoke fluently about Wonderful
Copenhagen’s successful #Beesustain
promotion, using the plight of the humble
bee to spread the message that Copenhagen
is the most sustainable city in the world –

and a hub for sustainable meetings.
Next up were Marc Horsman and
Edward Wortman, from Amsterdam
Marketing, who explained how they
converted years of research and data
into useable, easy to read, marketing
material. Their aim was to turn statistical
data into ‘something sexy’.
Finally delegates heard from
Laurence Papouchado, Axel Kaus and
Sandrine Camia, who explained how the
stereotype of Monaco as a glamorous
playground for the rich and famous
became a burden after the financial
crisis, and the steps they took to
reposition the principality as a specialist
meetings hub.
The votes were cast. The winner will
be announced today.

Cancellation
Tomorrow’s meeting WE04: “Emerging models of association type
meetings” has been cancelled.
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Time to invest in intellectual capital, says academic Koch
Intellectual Capital is the new benchmark
for congress organisers – but it’s also
the future driver for investment in cities
and destinations.
That’s why leading meetings
destinations are using it for their more
modern marketing thrust, Professor
Gunter Koch told ICCA delegates
yesterday. Leading cities like Sydney
and Melbourne are focusing on the
knowledge hubs in their communities
and identifying vertical business sectors
as the focus for their international
marketing. A session chaired by Elling
Hamso revealed the way cities are now

measuring the value of the knowledge
available to congress organisers and
Steve Lewis of CAT Publications revealed
the new www.IntellectualCapitals.com
web site with its focus on Sydney’s
knowledge hubs.
Lyn Lewis-Smith of Business Events

Sydney (BESydney) said: “Sydney has
been recognised for its iconic buildings
and its beauty. It wasn’t known for its
intellectual capital but that is where we
are going with marketing these vertical
sectors.”
BESydney focuses on its strengths

Fight safety fears
with honesty, says
Halic’s Boyce

Success is in our
DNA claims Sydney

Handan
Boyce
Be honest and be quick when clients and
their delegates express fears about the
safety of your destination.
Sound advice from Handan Boyce,
general manager of the Halic Congress
Centre in Istanbul. For her, the safety issue
has been at the forefront of conference
organisers’ thoughts for at least the past
18 months – particularly after high-profile
protests and civil unrest.
She said: “As a destination we have
a lot of responsibility to put out the
right message. A lot of the issue is
perception.
“When going on vacation it is
a personal perception; when you
are taking thousands of people to a
destination it’s another story. We have
to make sure we know the situation, and
know what the risks are, to create the
right message for everyone.”
Former ICCA president Arnaldo
Nardone praised attendees who ‘refused
to be intimidated’ by fears of the Syrian
crisis or the spread of the Ebola virus,
when he made his opening address.
And yesterday, those delegates agreed
that the only way to combat an unsafe
perception of a destination is through
honesty, delivered in a clear and timely
manner.
Rashid Toefy, MD of MCI South
Africa, added: “You have to be totally
transparent and think about the ethics of
hiding the bad elements of a story.”
Alexandra Torres, executive director of
the Bogota Convention Bureau, recalled
one simple, yet effective, catch phrase:
‘Colombia: the risk is not wanting to
leave.’

in
professional
and
financial
services, innovation, information and
communication technology, medical
research and education.
Karen Bollinger of Melbourne CVB:
“Melbourne doesn’t have those icons so
we created campaigns like IQ Melbourne
to connect congress organisers with the
institutes and communities we have
and to find congresses that fit into our
speciality fields.”
Finland is focusing on cleantech,
the bio economy, ICT and digital,
healthcare, Arctic competence, creative
and design, education and learning in a
new initiative to drive investment.

Romance can bloom - even at
an ICCA training session...
When Per spotted Martine across a
room at the ICCA database training
session in Frankfurt five years ago,
little did they know that an ICCA baby
was in the offing. But proud father Per
Morten Haar, Stavanger convention
sales manager and former Rome venue
manager Martine brought six-month-old
baby Charlotta to Antalya to prove that
ICCA is a stimulant for marriage as

well as for meetings. Per and Martine
registered for ICCA the same week
the baby was born. Per is attending
his third Assembly, Martine her first.
As for baby Charlotta - blissfully
happy throughout the entire 11-hour
Stavanger-Amsterdam-Istanbul-Antalya
trek - she will have a story to tell - when
she attends the 2031 ICCA congress as
a delegate perhaps?

Malaysia, Germany, ADNEC and
Copenhagen in PR masterclass battle
ICCA members were given a masterclass
in public relations – by their peers.
The finalists in this year’s ICCA
Best PR Awards took to the stage
and explained how they had created
successful PR strategies - with big and
small budgets - that had paid dividends.
Ping Ho, from Malaysia Convention
and Exhibition Bureau; Anke Pruust
and Birgit Pacher, German Convention
Bureau; Ossama Olga, ADNEC;
and Ulrika Mårtensson, Wonderful
Copenhagen, delivered clear and
insightful presentations that proved they
were taking PR seriously.

Moderator James Lancaster, editor of
AMI Magazine, said: “The message that
came through loud and clear was that
talking about meetings infrastructure
was not good enough. We have reached
a level of basic expectation, where
clients are concerned, that means facts
and figures about venue capacity, Wi-Fi,
or transport logistics, are no longer
considered news. ICCA members are
having to think more creatively about
what their destination has to offer clients
– and they are.”
The winner of the ICCA Best PR Awards
will be announced at the closing ceremony.

In the last financial year, Business
Events Sydney (BESydney) delivered 76
events worth almost $250 million to the
economy of New South Wales.
Sound business strategies and
execution, along with strengthened
city-wide connections, were responsible
for such strong results in a challenging
environment, said BESydney Chair, Col
Hughes.
“In such a competitive and increasingly
crowded global market, finding leverage
in our strengths and advantages –
proving Sydney’s point of difference – is
more important than ever. Collaboration
has been key to our success. It’s in our
DNA,” he said.

PCOs in the dark
on healthcare
payment rules
Conference organisers and venues are
in the dark regarding new healthcare
meetings legislation.
In a poll of attendees, the ‘healthcare
meetings: hot issues’ session found
that 42 per cent of delegates present
were unaware of the European Union
Disclosure Act, due to come into force
in January 2016; 62 per cent were
unaware of the US Open Payments act;
and 47 per cent did not know about
the ban on gifts to some healthcare
professionals.
Lewis Miller, principal of WentzMiller
Global Services highlighted the fact that
transparent healthcare payment rules are
going global – and in many cases are
being written into legislation - using the
US Sunshine Act as an example.
Dr Edwin Borman, secretary general
of the Union Europeenne des Medecins
added: “In Europe it is something that
we have to get to grips with in a really
big way.”
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Antalya - TURKEY
Wednesday 5th November 2014

ICCA Association Database
extended with UIA data in 2014

Branch out in 2015 - Promote all your offices in the new
ICCA Membership Directory!
The branch office package offers ICCA members a cost effective way to
promote their branch offices in the new hardcopy ICCA Membership
Directory or Addendum as well as the online version of the ICCA
Membership Directory. Interested? For more information please
contact Claire Jackson at ICCA Head Office (claire@icca.nl).

More than 5,000 regularly occurring
meetings within ICCA’s extensive database of
international association events are enhanced
through access to supplementary UIA data.
The information of the International Union
of Associations, a research institute and
documentation center based in Brussels, is
of obvious value to those in the business of
facilitating and accommodating the meetings
component of the activities of international
associations worldwide.

Not enough hours in the day here in
Antalya?
Not to worry! You can also make a research 1 on 1 appointment at
EIBTM in Barcelona (18, 19 and 20 November).
ICCA Data Experts Mike, Donatella, and Tim will be there to answer
your database questions.
Would you like to book a time slot in advance? Please send an email
to Donatella Pace, donate@icca.nl and indicate your preferred time
and day.

Congress
Charity
As in the past few years, the
ICCA Congress has chosen
a local charity. We feel it’s
important to give something
back to the community
where our Congress takes
place. Instead of handing out
speaker gifts, a donation to
the charity will be made on
behalf of each speaker. The
Local Host Committee has
also graciously agreed not to
receive a gift but for another
donation to be made to the
charity. This year’s charity is
the Educational Volunteers
Foundation of Turkey (TEGV,
www.tegv.org). Their mission
is to create and implement
educational programmes
and extracurricular activities
for children aged 7-16 so
that they can acquire skills,
knowledge and attitudes
supporting their development
as rational, responsible, selfconfident and peace-loving
individuals.

Argentina 2014 Reception

at Susesi Luxury Resort

Sponsored by the Argentina Host
Committee 2015
Join your Argentinian colleagues for a
delightful taste of what you can expect
next year in Argentina.

Become an Event Insider!			
ICCA’s Association Database has always been about sharing commercial information about recently hosted events.
ICCA has launched the ICCA Member Event Insider-functionality to further facilitate and personalise information
exchange among ICCA members.
Each event in our database now has two interactive buttons. Next to the already familiar red “Report an Update”
button we have introduced the green “I’m an Insider” button.
We invite you to provide background information on specific events that you have hosted, and also add your picture
and contact information to the Show Events Full page.
This applies to all future events in the database and also to events which are not older than two years. By becoming
an ICCA Member Event Insider, you can now pass any information to your fellow ICCA Members, which you think will
help them better understand the respective association and their events, and provide them with any advice you think
might help them when bidding for these events.
As an Insider, you need to have information to share related to the Bidding/Decision-making Process, Delegate/
Budgetary Profile, etc. You can also choose to indicate your preferred ways of communication by (not) listing phone
and/or email details. You can also say for how long you want to be an Insider for a specific meeting. Only those ICCA
Members who have made a similar commitment, will be able to access your contact details and vice versa.
We hope to welcome you to this exclusive group of ICCA Members soon! For more information contact
Marco van Itterzon, ICCA Director Research: marco@icca.nl
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Share your meeting information!
The Association Database Online now contains 19,515 profiles of rotating and regularly occurring
meetings and profiles of more than 200,000 individual events. The oldest event in our database,
the 1st Congress of the International Committee on the History of Art -CIHA- goes as far back
as 1873. The most future booking currently is the 35th International Carbohydrate Symposium
-ICS- which is scheduled for Chinese Taipei in 2030. At present we hold address details of 11,550
International Associations.
A typical search for the Antalya Convention Bureau - looking for all meetings that could come
to Turkey but have not been there for at least 15 years with all international organisations being
represented in Turkey - produces a result of some 1300 business leads.
To maintain the quantity and quality of all this information, we would like to encourage you to
use the online “Report an Update” form to add any missing information. Sharing your meeting
information will benefit all ICCA members!
To give an indication of how often this communication channel is used: In the first nine months
of this year the Calgary TELUS Convention Centre sent us 152 updates this way, the Zürich
Tourism Convention Bureau kept us up-to-date 113 times and the Netherlands Board of Tourism
& Conventions pressed the Report an Update- button 90 times, join them in our Hall of Fame!

HALL OF FAME 2014

Valuable Business Information for ICCA
Members: Research Corner and LinkedIn group
Every week ICCA Data posts a PDF — as well as an
Excel file — with a number of Requests for Proposals
(RFPs) in the My ICCA section of the website,
under the header Association Database, and posts
notifications for new and updated RFPs in the
ICCAWorld LinkedIn Group.
ICCA’s research department identifies this information
on the web and links this through to the members
within the protected database area. In all cases, we
provide you with a deadline for bids as well as a link
to a document that describes the decision making
process and/or the bid requirements of a particular
Association. Because of the indicated deadline for
bids, sometimes your immediate action is required!
Each association has evolved a unique decisionmaking methodology with regard to its major events,
often over many years. When we present this to our
members via the Research Corner we expect you
to first make an in-depth study of each individual
methodology. This is crucial if you want to better meet
all the needs of international associations, to gain
a deeper understanding of your clients’ objectives,
and to ask the right questions when bidding for
international events.
We are proud to inform you that some 55 RFP’s with
future deadlines are currently waiting for you in the
Excel sheet. Updated continuously, we strongly urge
you to check out the Research Corner on a weekly
basis! For more information contact Marco van
Itterzon, ICCA Director Research

ICCA Statistics Tool

Meet with pre-qualified association clients
ICCA Client/Supplier Business Workshops are intensive, focused networking events between
suppliers and clients providing the perfect platform to discuss future potential business
face-to-face.
“These workshops are the most valuable in the industry and it is always money well spent. The
ROI are undeniably excellent”
Jocelyne Perron, CMP, Manager, Business Development, International Market, Montréal
Convention Centre
“The ICCA workshop is a great opportunity of meeting new clients and networking opportunities
with colleagues. I didn’t know what to expect as it was my first workshop I attended. But three
days after returning we are already negotiating with one of the clients for hosting a future
meeting. Great ROI and we will definitely attend more of these workshops”
Malin Erlandsson, International Sales Manager, The Swedish Exhibition & Congress Centre/
Gothia Towers
Visit the ‘Events & Education’ section of the ICCA website for more information on all
Client/Supplier Business Workshops.

The perfect tool for analysing your current position in
the international meetings market and targeting your
future marketing plans.
Analyse over half a century of association meetings
data with the new ICCA Statistics Tool:
• Create reports on worldwide, regional, country and/
or city level
• Filter on specific year ranges, meeting sizes and
subject matters
• Compare up to 5 countries or cities
This ICCA product is designed to improve your
knowledge of the market and your competitors,
and ultimately to help you win more international
association meetings business. It can also improve
the efficiency of your marketing and sales efforts. It’s
really a simple-to-use tool but it can provide a wealth
of sophisticated, sales-relevant information.
Log in to the My ICCA section on www.iccaworld.com
and click on “ICCA Statistics Tool” to access this online
ICCA marketing tool!

t
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Are we about to go virtual?
Monday’s presentation about the unsustainable future of meetings by
17-year-old Felix Finkbeiner was a wake-up call for many. We asked ICCA
delegates if they agreed with him…here’s what they said
“The size of meetings might well be reduced by a
move to virtual to reduce the impact of travel on the
planet. But I fear we will lose what meetings are all
about – face-to-face interaction.”
Mark Spivey, Maritim Hotels

If you want to get the business, get up-to-date
Congress centres need to get up-to-date
technologically if they want more corporate
business, an industry stalwart warned.
Speaking yesterday, Oracle’s VP of
marketing Paul Salinger said venues
would not even get their foot in the door
without providing the latest technology.
“It’s a given that corporates are not
going to go to venues that do not allow
them to run a modern conference – even

if the client is not a tech company. There
is so much digital disruption, everyone
is going to want a piece of it,” he said.
And Ben Goedegebuure, global
general manager EMEA of the Maritz
Travel Company, who has an extensive
supplier background, added: “The growth
of technology and the conversation
surrounding it is always going to continue,
but you can never give clients enough.”

“I think the move to virtual meetings will happen but
I also think it will lead to smaller meetings and more
of them.”
Nico Sauta, East Sweden Convention Bureau

“I think it has happened already in Switzerland. It
is easy for the corporate sector to do it, but I don’t
think it will be possible to reinvent the association
meetings industry.”
Magdalena Krol, Zurich Tourism
Convention Bureau

“Associations are very conservative and they
have conservative habits. Our industry is open to
everything but I think associations have to meet
physically to fulfil their obligations to their members.
And we couldn’t have a virtual CAT Night!”
Christine Stelzer, Convention Bureau Tirol

“I think the marketplace will change in the next four
years and the result will be smaller meetings. We
are already seeing more virtual meetings in Japan
among international associations.”
Manami Murakami, Chiba Convention Bureau

“I think we will see more regional than global
meetings and virtual meetings would be more
socially just. I also think the new UN report will be a
wake-up call because the planet is in a worse state
than we anticipated so the move proposed by Felix
could happen. It’s also time ICCA stepped up to walk
the talk – this meeting is not very sustainable!”
Guy Bigwood, MCI (INCON Group) Spain

“Felix’s speech was quite inspirational. The
corporate sector has moved faster than the
association sector for obvious reasons but I think it
will follow. More and more clients are focused on
sustainability but it is difficult for existing venues to
restructure and follow the trend.”
Katja Sukale, VisitBerlin

“We are already planting rain forests and conserving
them as a business activity and we send 10
members of staff with our CEO to oversee this work
because our company is devoted to sustainability.
But it’s interesting that where we have had enquiries
about facilities for virtual meetings, the demand has
reduced to almost nothing. it needs a generational
shift, I think!”
Magnus Engsall, Nordic Choice Hotels
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How Ron of Leipzig adds colour to congresses

Ronald Kötteritzsch of Leipzig Convention Centre, gives his own
water colour paintings to clients he likes and he has completed one of
Antalya during his visit. Here he is pictured (third from left) presenting
to the local hosts A. Sinan Inan (far left) and Nizamettin Sen (second
left) from the local host committee as a thank you gift from one ICCA
congress destination to another. ICCA CEO Martin Sirk is pictured
right. Ron also produced a water colour painting of Leipzig and this
was purchased by ICCA HQ for €250 to hang in the Amsterdam office
to remind them of the successful 2011 congress. The €250 will be
donated to the Antalya congress charity, the Educational Volunteers
Foundation of Turkey.

We will take ICCA further declares PCO Alliance
There are now two members of the
World PCO Alliance on the ICCA Board
of Directors. Nina Freysen-Pretorius
from The Conference Company in South
Africa was elected President and Gregg
Talley from Talley Management Group,
USA, to the Meetings Management
Sector for the next two years.
“We are very proud to have two of
our members elected and assist the

meeting industry in moving further”
says Per Ankaer, ICS, Denmark,
President of the World PCO Alliance.
“The World PCO Alliance members
are constantly working on developing
the meeting industry, and by having
some of our members represent ICCA,
we will make it our responsibility to
help move the meeting industry to the
next level.”

ICCA launches ‘compare dotcom’
module for meet bidding
It’s not just the data that ICCA controls,
it is now the information about any
international meeting anywhere online
that the organisation will make available
to its members.
Big Data is now in Edition 2, giving
ICCA members an ‘amazingly simple
way’ to search vast public databases
of academic content and identify
that most elusive of elements - local
representatives who could help them bid
for an international association meeting.
Edition 2 significantly cranks up
the power of the module, allowing

closer identification of
potential
ambassadors, even offering a compare
dotcom facility to test the user’s
academic strength with that of direct
rivals in any competitive bid.
ICCA CEO Martin Sirk commented:
“We are now in the process of changing
from an organisation that has been 100
per cent focused on the data we can
control and update ourselves, to one
which is aiming to make every piece of
relevant information about international
association meetings available to our
members, no matter where it is held.”

