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Eric Bakermans, Sr. Consultant Congress Acquisition 

ICCA BEST DESTINATION 

MARKETING AWARD 2005 

DUTCH ENTRY FOR  
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B2B MARKETING STRATEGY 

Product-Market-Partner-Combinations 

 let’s meet in Holland   be inspired in Holland  

STRATEGIC MARKETING PLAN  
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B2B MARKETING STRATEGY 
 

 
• LET’S MEET IN 
HOLLAND 
 

 

 
• BE INSPIRED 
IN HOLLAND 
 

 

• CORPORATE 

• FOR PROFIT 

• LONG TERM 

• NOT FOR PROFIT 
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NBTC’s MARKETING STRATEGY COMPRISES 
IN TANGIBLE PRODUCT;  

 
INTERNATIONAL BUSINESS CAMPAIGN 

 
PMPC: let’s meet in Holland; be inspired in Holland 

 
 HOLLAND PROMO SUITCASE 

 
 PMPC: let’s meet in Holland; be inspired in 
Holland 

 
 

HOLLAND SHOWCASE 
 

PMPC: let’s meet in Holland. 

 HOLLAND HOUSE DANCE EVENT. 
 PMPC: let’s meet in Holland. 
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NBTC’s MARKETING STRATEGY 
 

Research of market conditions & needs 

International Business Campaign 

Rationale for campaign 
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HOLLAND BUSINESS CAMPAIGN 

Developing the concept… 
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HOLLAND BUSINESS CAMPAIGN 

… towards the final image. 
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HOLLAND BUSINESS CAMPAIGN 

3 THEMES  

OVER-ACHIEVER SUSPICIOUS NON-RISK TAKER 
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HOLLAND BUSINESS CAMPAIGN 

MEDIA CHOICE & EDITORIAL ATTENTION 
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HOLLAND BUSINESS CAMPAIGN 

CALL TO ACTION 
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HOLLAND BUSINESS CAMPAIGN 

MEASUREMENT & EFFECTIVITY 

• CAMPAIGN-URL 
• web-based application 
 

• RESEARCH through databases offices abroad 
• Focusgroups for content, creation & mediaplanning 
 

• READER’s comments in respective magazines 
 
 

• Q: DO YOUR RECALL SEEING THIS AD IN THIS ISSUE? 56%  

• A: if yes; DO YOU RECALL READING A SUFFICIENT AMOUNT  
OF THE AD TO REMEMBER THE PRODUCT OF SERVICE BEING GIVEN? 34%  
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THANK YOU FOR YOUR 
ATTENTION! 


