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Whatit's like in the worst corner of Britain.

This woman was photographed
fmﬂnﬂodcdwﬂaomnllm

OBSERVER

“Glasgow
.worse than
East Berlin™

“Glasgow's
miles worse -
the second
class city™

'*'No vision 1in
the face of

tinmhhan
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1983

McKinsey Recommendations

Clean (City

Retail Implosion

Give people a reason to
visit

Establish a tourist
board

Encourage Investment



1983 Tourist Board established
Burrell Museum opens

1945 SECC opens

1988 Garden Festival

1990 European (ity of Culture

199k Year of Visual Arts

1999 UK City of Architecture and
Design

c00e UEFA Champions® League Final

200y Glasgow : Scotland with style
launch

2005 Commonwealth Games Bid



: Burrell Collection, 1983

Glosgow:
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: Cultural Heritage Build




European City of Culture, 1990

- gj’; LGLASGOW™S NO MEAN
o BZ 4 CITY ANYMORE™

Wall St Journal

“THE UGLY DUCKLING
OF EUROPE HAS
TURNED INTO A

SWAN™

Los Angeles Herald

Glaosgow:
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SECC Armadillo 1997

Glosgow:

Scotland with style”



UK City of Architecture & Design, 1999

Glaosgow:
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B PRE-BRAND PERCEPTIONS OF GLASGOW -
@ NON VISITORS

&
Source : Nunwood Visitor Glasgow.

Research 2003 Scotland with style”






@ BRAND WHEEL
B Facts and Symbols

Charles Rennie Mackintosh,
European City of Culture, Kelvingrove,

Burrell Collection, The Glasgow School of Art,
The Clyde, Armadillo

Glaosgow:
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@ BRAND WHEEL
® How the Brand Makes Me Look

Glosgow:

Scotland with style”
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Scotland with style”



Launcha

March 2004

Stars step In to launch city's slick new image

Trendy Glasgow
turns on the style

. Glosg

l

Se “atlang With ghyig

Glasgow:
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@ Scotland®
l nE ® with style

® Scotland®
® with style

gow
Scotland with style®

Glas

GLASGOW CITY MARKETING BUREAU
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Scotland with style”
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GLASGOW. THE NEW BLACK.

TS CALLED GLASGOW

v sust EADPPIPN Glasgaw=

i WWW. SEEGLASGOW.COM Scotland with style”




SHORT RIEAKS IN GLASGOW STERT FROM JUST 70 RIOK NOW VISIT Scotland with style”




® BUILDING BRAND EQUITY

= Discretionary Business Tourism
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ANNUAL SOCIETY CONGRESS

#1444




: Convention Bureau Marketing Tools

conventionsadseeqlasgow.com

Mini - Meetings Guide & (D
Main Venue Book to Conferencing
Bids and on line bids

Announcement Leaflets Pre Marketing

Glosgow:

Scotland with style”


mailto:conventions@seeglasgow.com

: BUILDING BRAND EQUITY

seeglasgow.com

HOKE LINKE

CONTACT US
LATEST NEWS

PHOTO GALLERY

R ICTLY SEY
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SCOTTISH STYLE AWARDS
Friday 10 Septeanber 20405

Glosgow:
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: Ambassador Programme

c-300 Ambassadors

307 active

Value in 2005 : £35m
Academic. Medical
Scientific & Business

CONFERENCE
AMBASSADOR
PROGRAMME

Glasgow:

Scotland with style®




® BUILDING BRAND EQUITY

= Discretionary Business Tourism

“=ersmobspn

lﬂmuuj;n I ., Hl

e smobspn




® BUILDING BRAND EQUITY

= Winning New Routes
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: Integrated Delegate Transport Ticket

Z0nion

Optical
Communication
VALID IN

31st
European A L L

Conference ZONES

Glosgow:
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V =
THERE'S ONLY SIXTY tGS‘l"e
SHOPPING DAYS TO CHRISTMAS.
R season
(a'm ] %
Glosgow:

“ Scotland with style

el

Glaosgow:

2 Retail Campaigna Christmas Scotland with style”
200u



@ BUILDING BRAND EQUITY
= Partner Support

princes square ] Closgow:

Scotland with style”




@ BUILDING BRAND EQUITY
= Partner Support

Glaosgow:

Scotland with style”




@ BUILDING BRAND EQUITY
= Partner Support

weeovero  GIOSQOLWSE wecoveo  GIOSQOWE

Scotland with styte” Scotland with stylo®

BAA Glasgow Glasgow:

Scotland with style”



@ BUILDING BRAND EQUITY
= Partner Support

Glosgow:

PRESTICE CORPORATE Scotland with style”




® BUILDING BRAND EQUITY
B Mz / M77

| pcrar (el 0007

Glasqa i

WWW.SEEGLASGOW.COM
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® BUILDING BRAND EQUITY
= Events

Glosgow:

Scotland with style”



http://www.gourmetglasgow.com/

m BUILDING BRAND EQUITY
O
Conqgress
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Scotland with style*




BUILDING BRAND EQUITY

Events

World Team Badminton
Championships
Glasaow Scotiand
10-17June 20G7

BADMINTONscotiand I Aonosisd o plsy host 1o s workds tedeinkn stes 2 bo World T
Endmizion Chemplonships i Jana 2007,
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® BUILDING BRAND EQUITY
= Events

k 5-06 tiasgow:

THE ROUND THE WOM.D YACHT RACE
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http://www.seeglasgow.com/ssa
http://www.theherald.co.uk/

s SUPPLY FOLLOWS DEMAND
% Hotel Development

Cameron House Loch Lomond Radisson SS Glasgow



#® BUILDING BRAND EQUITY
= Adopting Brand Values

New campaign s perfonsance would
brings in

nd extra shoppers
and visitors
STEPHEN STEWART

B
SHOPS snd hotels in Glasgow
enjoyed o hicrative Ialuv
50 3 10 (ke
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und with Style

have been pc-m}:lr had

hit for city

s icas year, g
3 4 shopping and ip. Mahones, GGHA
sl while another  chair claimed the growth

Herald Closgow:
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http://www.theherald.co.uk/

#® BUILDING BRAND EQUITY
= Adopting Brand Values

Glamorous
' Getaways
B0=  Mexico Now

Shopping

London

Maldives

Bliss

N Insider
® New Orleans
Romantic

Rome

** DISCOVER A
GLASGOW THAT'S A
WORLDLY
REVOLUTION™

“THE UK's HIPPEST
AND MOST
HAPPENING CITY ™

Glasgow:

Scotland with style”



#® BUILDING BRAND EQUITY
= Adopting Brand Values

TOTALBUSINES

MIRDING YOUR BUSING G5 AUGUSTSIPTIMBIRA 2004 333

|

** SCOTLAND WITH
STYLE 2

SCOTLAND FOR
BUSINESS ?

WHICHEVER WAY YOU
LOOK AT IT GLASGOW'S
GOT IT™

Glasgow:

®» VYouchers & Incentives ® Mastercard o FM Expo 2004 ¢ laward lnvestme: Scotland with style”




#® BUILDING BRAND EQUITY
= Adopting Brand Values

* STYLE CITY -
IT'S A PLACE OF
VERVE AND VISUAL

APPEAL ™
o gu’r‘!:e;wéy!
L. v vty
’%- é vacation
: ‘t : "‘h the city
on the street
Glosgow:

Scotland with style”



: BUILDING BRAND EQUITY

‘*As Others See UsS™

000 0

‘ ..' e

’ 5

ZOUSREADERS' TRAVEL AWARDS
R - B ' e s
e DESL 1IN e ;'n !
YOUR FAVOURITE ] HOTELS ISLANDS A!RLINES SPAS g
TOUR OPERATORS + CRUISE LINES * CITIES » COUNTRIES

|PLUS mmw*ﬁotelsonmsm © Skiing irald'lsere

Peru 7 J : 10
The adventure . 1
alifetime e E”man-
25 GOOD ~ N e
REASO%GO for-the autumn

“It is a very handsome city
with some of the most
exciting and stylish venues
In the UK.

“It scored exceptionally
highly for food as well as its
culture and the friendliness

of the people.

Everyone should visit this

dynamic city!”

Glasgow:

Scotland with style”



: Key Performance Indicators

192-.000 additional tourists

+ Conference sales of £#22 million

Hotel occupancy increase of 2%

£8 million in extra conference sales

L04% increase 1n page views on
Www-seeglasgow-com = & million per annum

Glosgow:

Scotland with style”


http://www.seeglasgow.com/
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s GLASGOW CITY MARKETING BUREAU

Place Marketing Agency for
Metropolitan Glasgow

'*to position Metropolitan Glasgow to
1ts key markets to create customershs
generate 1nward investment and
sustainable net economic benefit.”

Glaosgow:

Scotland with style”



: TO DELIVER BRAND KPIs

& Targets to 2007/8

+ £20m leisure tourism expenditure

+ 2% year on year increase in hotel
occupancy

£ + £30 million new conference business &
events

+ 170,000 leisure tourists

Glosgow:

Scotland with style”



s GLASGOW CITY MARKETING BUREAU
Budget

& Route Development
¢ Subvention

8 Events

Glasgow:

Scotland with style”



s GLASGOW CITY MARKETING BUREAU

Events
Bureau

Public X 9 Convention
Relations Bureau

X Y X 12
SINGLE OWNED COMPANY

Non - Executive Directo
& 1 Executive Director

Corporate
Services

X b




Discretionary Business Tourism

2004 / 2005

203 conferences = 4k0-000 room
nights

1l ¢+ 5 bedrooms sold to a conference
delegate

World rank l8thth (Climb from 41Lst)
ICCA for hosting number
lnternational meetings

£100 Million in Conference Bids
£115 Million Confirmed to EIHIBSQDI.U'

Scotland with style”



