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Claudia Delius-Fisher

Pattaya, October 30, 2007

„Congress Frankfurt“ Branding Exercise 
with launched „Roomigami“ - Campaign 
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Messe Frankfurt – revision of the 
company‘s corporate design

The complete revision of the company‘s corporate
design in 2006 incorporated a new classification of
all corporate logos. This also led to the following 
change: 

The department known until then as 

Congress Center Messe Frankfurt

was renamed

Congress Frankfurt



3

Messe Frankfurt – facts
Organiser of 110 Trade shows 
in Frankfurt and worldwide (2006)
More than 68,000 exhibitors and 2,7 million
visitors (2006)
Owner of a trade show ground with
eight exhibition halls
Turnover (2006): 406 Million Euro
Staff members: 1,400

Guest events on the fairground 
Guest trade shows
Meetings and conventions
Special events
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Hall 8 - IMEX

Hall 11 -
under construction

Main congress facilities

Messe Frankfurt – fairground

322,000 sqm exhibition space
75 meeting rooms seating 22,000 delegates
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Messe Frankfurt – congress facilities

Congress Center
Highly versatile plenary hall for 2,200 delegates, 
Maritim Hotel in the same building

Forum
2 large halls for 2,000 delegates each, 
light-flooded and futuristic building

Festhalle
Multi-purpuse building, seating 9,500 delegates

Further and future facilities in the various exhibition 
halls
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Congress Frankfurt

advise each organiser on the available 
locations
supply him/her with an individual tailor-
made room solution 

We ... 

achieve high customer satisfaction 
achieve high profitability by optimal use 
of facilities

We ...

market the congress facilities 
acquire and host conventions and
meetings
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Congress Frankfurt – past marketing message

Starting in 1996 

Marketing focused on one single facility - the then new
purpose-built Congress Center

The congress destination Messe Frankfurt 
was marketed using

The logo „Congress Center Messe Frankfurt“
A photograph of the building
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Branding exercise – new marketing message
From 2006 – with the name detached from the single building -

Marketing focuses on

Hardware (space and facilities)
More than a single coherent building
Selling a massive overall site
A broad range of combinations of rooms and facilities

Software (services)
Optimising the use of space and facilities
Advising each client individually
Helping to create the perfect event location
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Branding exercise - opportunities for changes

2006 provided excellent opportunities for 
changes:

The revision of the corporate design of 
Messe Frankfurt

The 10th Anniversary of the Congress 
Center
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The general goals

Simple message
Service in the forefront
Image of the destination
„Soft“ aspects / skills
A more long-term campaign

The special goal

Be different in a radical and sympathetic way

Branding exercise - developing a supporting
campaign
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Supporting campaign - telling the inside story

Briefing the marketing agency
First ideas – brainstorming meeting

Veranstaltungsvielfalter ?
– sounds very German!

Eventmanifolder ?    
– sounds not very English!

Roomigami!
– sounds great!



12

Supporting campaign – defining Roomigami

Room
Origami - the ancient Japanese art of paper folding
stands for

extreme versatility 
intricate designs 
precision and quality
fun and interaction 
sophisticated and elegant form of art
the skill of folding an idea into reality
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Supporting campaign – visualising the slogan 

obviously different

Clear distinct colours
Eye-catching
Illustrating an intangible service
No photographs of buildings 
Symbolising an action
with different levels of solutions
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Roomigami campaign

Roomigami as a supporting campaign for 
the branding of Congress Frankfurt has 
only just started 

It is integrated in the 
marketing activities incorporating: 

Advertisements
Sales folder
Mailing
Website
Roomigami-Game 
Promotional materials
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Roomigami campaign – supporting the 
branding of Congress Frankfurt
The new homepage: www.congressfrankfurt.de 

puts service to the foreground
presents the three main event facilities in detail
is split from the homepage of 
Messe Frankfurt
it focuses exclusively on the 
needs of convention and meeting 
organisers

it offers fun: the roomigami-game

Online as of November 2007
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Roomigami campaign – supporting the 
branding of Congress Frankfurt
The new homepage: www.congressfrankfurt.de 
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Due to the re-launch of the Corporate Design of 
Messe Frankfurt a branding of Congress Frankfurt 
was necessary.

Extra costs of around 30,000 Euro 
arose for the supporting campaign 
for the production of 

Mailing
Bookmarks 
Origami folding instructions
Roomigami game-software

Roomigami campaign - costs
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Roomigami – living the slogan

Roomigami lessons

Roomigami meetings

Roomigami experts

Roomigami game

We take it seriously:
Roomigami - a registered trademark
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Roomigami campaign - conclusions

Response so far

Media loves it
Staff lives it
Clients appreciate it
Everybody understands it

and it offered the opportunity of today:

The team and I feel honoured to have been nominated for
the ICCA Best Marketing Award with a marketing idea that
we love!
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