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. Messe Frankfurt — facts

-

Organiser of 110 Trade shows

in Frankfurt and worldwide (2006)

More than 68,000 exhibitors and 2,7 million
visitors (2006)

Owner of a trade show ground with

eight exhibition halls

Turnover (2006): 406 Million Euro

Staff members: 1,400

Guest events on the fairground
B Guest trade shows
B Meetings and conventions
B Special events







. Messe Frankfurt — congress faclilities

B Congress Center

Highly versatile plenary hall for 2,200 delegates,
Maritim Hotel in the same building

B Forum
2 large halls for 2,000 delegates each,
light-flooded and futuristic building

B Festhalle
Multi-purpuse building, seating 9,500 delegates

B Further and future facilities in the various exhibition
halls




. Congress Frankfurt

We ...

B market the congress facilities

B acquire and host conventions and
meetings

B advise each organiser on the available
locations

B supply him/her with an individual tailor-
made room solution

We ... o
B achieve high customer satisfaction ; _;7
B achieve high profitability by optimal use

of facilities
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. Supporting campaign - telling the inside story

B Briefing the marketing agency
B First ideas — brainstorming meeting SOMYEES S (Kt

_ Veranstaltungsvielfalter
Veranstaltungsvielfalter ? e

— sounds very German!

Eventmanifolder ?
— sounds not very English!

Roomigami!
— sounds great!

% messe frankfurt
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. Roomigami campaign

Roomigami as a supporting campaign for
the branding of Congress Frankfurt has congressfrankfurt
only just started

Roomigami!

It is integrated in the
marketing activities incorporating:

Advertisements

Sales folder

Mailing

Website
Roomigami-Game
Promotional materials

% messe frankfurt
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. Roomigami campaign — supporting the
branding of Congress Frankfurt

The new homepage: www.congressfrankfurt.de

Online as of November 2007

puts service to the foreground
presents the three main event facilities in detail
is split from the homepage of
Messe Frankfurt

it focuses exclusively on the
needs of convention and meeting
organisers

Welcome to

Roomigami!

© game instruction

° start

it offers fun: the roomigami-game

15



. Roomigami campaign — supporting the
branding of Congress Frankfurt

The new homepage: www.congressfrankfurt.de

Online as of November 2007

puts service to the foreground
presents the three main event facilities in detail
Is split from the homepage of
Messe Frankfurt

it focuses exclusively on the
needs of convention and meeting
organisers

Roomigami!

it offers fun: the roomigami-game

Sabrina

HS: Spieler O5:40 ) @ Help

16
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. Roomigami — living the slogan

Roomigami lessons
Roomigami meetings
Roomigami experts

Roomigami game

We take it seriously:
Roomigami - a registered trademark

18
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